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Hopefully everyone is getting more familiar with GA4! (It's a learning phase for everyone so don't
worry if you're struggling. You're not alone!) last time | wrote a guide on how to create Looker Studio

dashboards with GA4 data.

This time, | want to explore more within the GA4 user interface - hopefully it'll give some guidance for
some new GA4 users or users who don't have time to learn/create Looker Studio dashboards!

Hello!! My name is April, |
Previous guides; will be your tour guide for
today. Without further ado,
let’s get started!

Google Analytics 4 Guide
Leshgooo!

GA4 vs. UA Metrics
GA4 X Looker Studio Dashboard



https://online.visual-paradigm.com/share/book/google-analytics-4-guide-1eb17yalwn
https://online.visual-paradigm.com/share/book/ga4-vs-ua-metrics-april-h--1eb0wefouk
https://online.visual-paradigm.com/share/book/ga4-x-looker-studio-dashboard-april-h--1f3nu0dun

Outline

The topics that will be discussed in this guide:

GA4 report structure
Reports snapshot
o  Building a custom Reports snapshot
o Example - April's Reports snapshot
Create a custom detail report
Library

Struggling to find the right
report in GA4? Don’t worry -
let’s see how we can create &
personalize your GA4 report
collection.

April Hung | aprilhung4@gmail.com



GA4 Report Structure

Before we start, let's talk about the report structure in GA4!

a Report snapshots

A Reports snapshot

. Real-time
e Collection @

App developer v

A collection is a set of reports. Life %)

cycle for example is a predefined —— Lifecycle A

collection. @

This will be explained in more detail later but Reports
snapshot is where you can check the overall summary of
your website/app performance.

e Topic

v Acquisition
Acquisition overview
User acquisition
Traffic acquisition

~ Engagement

. Engagement overview
e Detail reports

S| — Events

The reports after the
overview report are the detaill———— Conversions
reports. You can do more

digging by adding filters or
dimensions etc. » Monetisation

Retention

[ Pages and screens: Page ti...

Under each collection there are multiple
topics such as Acquisition and
Engagement.

e Topic Overview Report

Under each topic there is an “overview”
report. It provides a high-level view -
suitable if you're just after a summary
or a snapshot of that topic.



Reports Snapshot

Reports snapshot is the place where you get your high-level view of the overall website/app performance.

It's consisted of different cards:

Reports

O B

)

Home

Reports

Explore

Advertising

nt

on

utes

.Y AllUsers

Reports

Snapshot

Add comparison +

napshot

Users

62K

New users

52K

Average engagement time @

Tm 31s

Total revenue @ A
$138K

WHERE DO YOUR NEW USERS COME FROM?

New users by First user default channel group ~

Direct

Cross-network

Organic Search

Paid Search
Organic Social

Email

USERS IN LAST 30 MINUTES

USERS PER MINUTE

TOP COUNTRIES USERS
United States 63
Canada
India

Taiwan

Japan

| WHAT ARE YOUR TOP CAMPAIGNS?

Sessions ¥ by
Session medium ~

SESSION MEDIUM
(none)

cpe

organic

referral

@ -

SESSIONS

Last28days 20 Jun - 17 Jul 2023 ¥

i < A

27 Insights @

@

Google/organic drove the most revenue (31.66%)
From the 1st to the 30th of June, 2023

4, INSIGHT

Q CUSTOM INSIGHT

Views spiked
On the 11th of July, 2023

| like how GA4
gives

descriptions to
some cards!

A~
COUNTRY USERS
United States 31K
Canada 15K
India 5.6K
& China 1.6K
i, South Korea 813



Read more here

Users ~ by Country

1m 31s

WHAT ARE YOUR TOP CONVERSIONS?

EVENT NAME

view_item

begin_checkout
predicted top_spenders
view_cart

purchase

ame Q@ v

CONVERSIONS

United States
Canada

India

China

South Korea
Japan

Australia

WHAT ARE YOUR TOP SELLING PRODUCTS?

Items purchased by
Item name

ME

ogle Om... Lime Pen

Google Ins... Notebook

gle Re...ebook Set

Google Bla... Wheat Pen 200
oogle Pen Red 39

Google Ins...e Notebook

& Pen Bright Biue

WHEKE DU YUUK NEW USEXS GUME FRUM?

# Insights @

New users by First user default channel group ~

4 wsiGT

@

Direct

S use NuTE evenue (31.66%) stk
- ‘ I I. Organic Search
[ |8 pai seach

x Top

Organic Socia

United States 66 Views spiked Email
== 5 it P
Canada 2
India g 4 INsioHT Py
B 5 Organic Search appeared in 71.03% of your
Japan
eal time -3 allinsights > on >

HOW ARE ACTIV

USERS TRENDING? DO YOU RETAIN YOUR US|

WHICH PAGES AN

User activity over time

Views by Page title and scre

PAGE TITLE AND 3

Stationery | G...chandise Store
Apparel | Goog..handise Store
Drinkware | Lif...chandise Store

Menis / Unisex...chandise Store

Sale | Google . chandise Store,

to

New| Google M. handise Stq

YouTube | Shop...handise Sto

HOW DOES ACTIVITY ON YOUR PLATFORMS COMPARE?

Conversions ~ by

° Have up to 16 cards in a report
° Re-order the cards however you want
Share the report

WHAT AXE YOUK 1UF CAMFAIGNS

Sessions ~ by Session medium ~

10N M

e) 42
cpc 21K
organic 14K

19K

referral 18K
email 11K
cpm 12
lew traff ition -y

WHAT ARE YOUR TO

page_view

user_engagement

What you need

know about

Reports
Snapshot

Here's an example of a Reports Snapshot. You can:



https://support.google.com/analytics/answer/10668965?hl=en#:~:text=The%20Reports%20snapshot%20is%20the,to%20customize%20the%20Reports%20snapshot.

Building your own Reports Snapshot

Read more here

This is the time when you ask yourself - as a {insert your role} what information do | need to know on a regular basis to Click on the pencil icon to
understand how my business is performing? StaiCaSTomTZINGENHICROIL

Reports snapshot [ < ~| 2

[# Customise report

~ Life cycle
hannel group v CARDS (UP TO 16)
SESsioNs i Overview ® 0O New users by 0 New users by /] Sessions ¥ by
First user default channel group v First user default channel group v ession default channel group v

21K group i group S group

i Realtime ®
26K
23K ;; Sessions by ® — = =
17 " Session default channel...

BAR CHART DATA TAZ DATA TABLE
13K it User activity over time ®
12K From 'User acquisition’ From 'DC Paid Channels
Select the card (s) you

- i User activity by cohort ® want to add to your

. Views by ® Publish di report

* Page title and screen cl... ublisher ad impressio oy

\ffic acquisition > [J Product revenue by Product ID O Ad unit

i1 Event count by Event name ®

i Conversions by Event name ®

it Items purchased by Item name (® DATA TABLE I’m an ecommerce ShOp owner! | want to
a5 B . o know three main thln_gs: :

H Gonverslans by figtiom ® 1 How many items am | selling?
100K .
B8 it Users by Device category ® (conv,erSIons) .

2. What'’s the best performing
oK ; Conversions by ® channel?
4o Defaut channelatoup How are my marketing activities
ina?
20K + Add Cards dOIng -
0 Click on “Add

Cards”


https://support.google.com/analytics/answer/10668965?hl=en#:~:text=The%20Reports%20snapshot%20is%20the,to%20customize%20the%20Reports%20snapshot.

Example - April's Reports Snapshot

My date range is set to
. yesterday as I'm
Okieee! Welcome to my - c d K h
Reports Snapshot! It's E interested to know the
ahsiellmenitontie daily performance of

Yesterday 25 Jul - 25 Jul 2023 ¥ |

performance of my site snapshot t QM <~ 7
every morning while | enjoy my store.
my oat latte f " os e cuiNERIDNE: WHICH CHANNELS DRIVE THE MOST CONVERSIONS? WHAT ARE YOUR TOP SELLING PRODUCTS?
Conversions by Eventname @) v Include s Conversions by Default channel group Items purchased by @ -
- ftemname
- EVENT NAME CONVERSIONS
iew_it: 71K
view_item Organic Search _ Google Om... Lime Pen B3 As an ecommerce
first_visit 54K ==
- email [ ] Google ns... Notebook B owner, | want to know
add_to_cart 18K Unassigned _ Google Pen Red 284 the most popular item
) dicted_top_spenders 9.9K Paid Social _ - .
I m a” abOUt t 6.9K Display Google Ins...e Notebook 31 on my site
. w_cart i
COﬂVGrSIonS! SO I Eiohaak iR Cross-network - i}oogle Pen Bright Blue 308
placed conversion as . . o S — s
. 'chase . .
the first card. This tells Again, conversion -
Google Bla...Wheat Pen 239
me what my top focused - | want to -
conversion was View conversions > know through what vl sl
yesterday channel users View items >
WHAT ARE YOUR TOP CAMPAIGNS? converted
You can select the
speciﬁc dimension ions ¥ by Session campaigD Conversions ¥ by Platform Users v by Device category
you want by clicking
on the down arrow ESION DEFAULT CHAN SESSIONS
Organic Search 1M These two cards tells
Direct 677K me how my store
Unassigned 672K performed across the
Paid Social 472 different environments
Organic Social 379K & deV|Ces
| 5 -k h 5 337K e 10S * WEB ANDROID ® MOBILE ® DESKTOP TABLET
I also want to know ho: o 44.4% 37.1% 18.5% 70.4% 23.4% 6.2%
users got to my site &
are my campaigns View tech details > View device categories =

Work|ng7 View traffic acquisition =



Detail Report - Acquisition

Okayyy now that we know how to build a customised Reports Snapshot, let's dive deeper and look at the detail reports!

Reports snapshot o All Users Add comparison -+
Real-time
Traffic acquisition: Session default channel group A -~

App developer A
PP P Add filter +
Firebase
Life cycle o Users by Session default channel group over time

v Acquisition
Acquisition overview

User acquisition

Traffic acquisition

30K
FNE t 20K
fgagemer You can customize
all the reports I'm
Monetisatiq just gonna pick oK

Traffic acquisition as
an example!

® Organic Search @ Unassigned @ Direct @ Paid Social @ Organic Social

Q

You know the drill -
Click on that magic
pencil hehe

Users by Session default chan

Organic Search

Direct

Unassigned

Organic Social

Paid Social

0 200K 400K 600K

Q_ Search.. Rows per page: 10 Y Goto: 1 1-100f11 D



Acquisition

With the detail reports, we get more flexibility to change up the dimensions & metrics! wheeeee!

[ Customise report X  Customise Card

Add any additional

e Pick your dimensions &
Dimensions dimensions & metrics you Evantname ® metrics

want to report on. |l.e event Conversions v by Session default channel group v v
name or conversion Session default channel group ~ ®

Metrics

400K

REPORT FILTER You can create a filter for . ‘/\/\/\/-—/\/\/\/\/\ 300K

your report. For example, | TS CROR oo
wanted to create a report for
my brand campaign so| : = A preview of your card will
applied a filter to only look at Convssions ® e D y

- o be shown as you play
data from “brand_campaign = around with the

metrics/dimensions!

Include campaign =
brand_campaign

200K

Event count ®

+ Add metrics

02

© ii Line Chart Ju

VISUALISATION @ Direct @ Organic Search @ Email @ Unassigned @ Paid Social
© i BarChart = Gg View brand campaign report >
REPORT TEMPLATE CARD FILTER Pick a chart that you like!

Include Device category = ® This is kinda like the

mobile Doll Dress Up game
“pick a dress” “pick a
hairstyle” - sorry this
is completely off

Traffic acquisition

SUMMARY CARDS

"""""""""""" There’s also an option for

Pt
_ Sessions by users to create your own opic
= Session default channel... card BUT!!! They can only be

added to your Overview
+ Create new card Reports i.e Acquisition

Overview report




Saving a customised report

Tadaaal! That's the
final look - It's a

t that onl|
ms wuswn  The changes will be made to the chows data qoming

- selected report. from my brand
Jul 2023 Save... campaign
REPORT DATA

Save changes to current report /5

Save as a new report

ﬁ Reports snapshot ° All Users Add comparison 4
* 0 feereme Brand campaign report A ~ e o
This creates a new report. Like my previous example-1 @ ... -
@

run an ongoing brand campaign, so | want to create a .
separate report just for the brand campaign. © o

Acquisition overview session_start

User acquisition 150K

Traffic acquisition W page._view
Save as new report [ smocmpsonr | e . i et TR
1

> _Engagement frst.visit

Brand campaign report is now

user_engageme.
nt

showing under “Acquisition”

Save as a new report, keep the existing report settings and e . 2 o B B ¢ 0 o0k ™ 15M EY
al‘ow the rePOrt to reCeIVe Ana|ytICS Upda(ES b User Artributes @ session_start @ page_view @ scroll @ user_engagement @ listing_view
Report Name * Aiech Q search Rowsperpage: 10~ Goto: _1 1100f102
& Event name ~ 4 Users Sessions Engaged Events per Engagement Event count Conversions
Brand campaign report sessions session Tate
| added “Event” as an
additional dimension because
1,942,008 4,600,623 3,365,166 2m 09s 173 ns1 73.15% 52,939,671 22,370,925.00
Report description | want to see the traffic 100% ofttal 100% of totl T00%of ttal A9 0% Ao 0% Avg0% Avo0% 100%of total 100% ot ttal
3 : & 3 breakdown by event 1,936,193 4,585,178 3,365,166 0m 00s 174 1.02 73.39% 4,660,763 4,660,763.00
This report displays the information from the brand L
Campalg n 2 page_view 1,780,295 3,727,364 0 0m22s 0.00 255 0% 9,496,379 0.00
2 3 scroll 1,593,102 2,824,748 0 0m 04s 0.00 154 0% 4,356,612 0.00
4 first visit 1,398,280 1,397,615 0 0m 00s 0.00 1.00 0% 1,400,749 0.00
O Library
5  user_engagement 933,234 1,972,927 0 3m 00s 0.00 267 0% 5,273,337 0.00

Cancel Save




Example - April's Acquisition Overview Report

o All Users Add compaﬂson +

Acquisition overview [ < »~
Users New users @ ~ USERS IN LAST 30 MINUTES @ -

81K 52K 157

8K USERS PER MINUTE
The standard line chart I I I
that shows the number o Tuanlullulsl Hatatoncllhet
of users across the TOP COUNTRIES UsERs
4 )
selected time period L &
Pakistan 14
2K -y
Philippines 13
0 o
02 0o 16 2 Ullted States 13
Jul Bangladesh 12
View real time >
Conversions ~ by Session default channel group~ @) v Sessions v by Q - Sessions v by @ v
Session defaultc... v Session Google A... ¥
450K SESSION DEFAULT SESSIONS §§§SION GOOGLE SESSIONS
| want to see my Direct 41K 1009693 | Google An... 6.5K
conversions sp|it by the _/\/\/\/_/\/\/\/\/\ 300K Cross-network 15K 1009693 | Google An... 44K
different channels. This ’ Organic Search 14K 1009693 | Google An...
helps me identify the 200K Paid Search 7.4K 1009693 | Google An... | run Google Ads
best performing O m TS e Unassigned Ask Eamp?:gnstso |' want to
A= _— M Email 2.5K now how thev're
channel. This is the 3 el ]
card | created earlier!! % o i e gruente Sucil 1 performing i.e how
@ Direct @ Email @ Organic Search @ Unassigned @ Paid Social much traffic are they
View traffic acquisition > View Google Ads campaigns dr|V|ng tO my S|te?

I View brand campaign report > I




f

Reports snapshot

@ Real-time

(€

App developer

Life cycle
»  Acquisition

» Engagement
» Monetisation

Retention

User
»  User Attributes

»  Tech

O Library

Collections @

App developer ®

@ Published + & App developer

-

Create new collection

You can create a new

ollection
collection here
Reports
D Type Name Creator Last modified J
O EE Acquisition overview 27 Jul 2023
O m Brand campaign report 27 Jul 2023
Reports snapshot
O o3 18 Jul 2023

Current Reports snapshot

1 Click on “Library”

This is where you can customise (remove & add reports) your collections!

Business objectives ®

Unpublished + &3 Business object

O Generate leads
O Drive online sales
O Raise brand awareness

0O Examine user

Edit collection

behaviour

Life cycle ®

@ Published + § Life cycle

0O Acquisition
0O Engagement
O Monetisation
O Retention

You can also edit your
collection by clicking on

“Edit collection”

This is what the GA4
Library looks like!

Collection

=+ Create new report

Description

Q


https://support.google.com/analytics/answer/10460557?hl=en-GB&utm_id=ad

Library - Edit collection Read more here

This is what you will see after clicking on “Edit collection”.

< Back
The user interface for Customise collection POl e—
editing collections is Real-time
actually really (m)
straightforward (which Life cycle @ Published \ App developer ~
is pretty rare in GA4 - Y Drag reports to create collection Q tosbaca
LOL jks love you Google COLLECTION TEMPLATE [— Seach repoits & Life cycle ~
Q - \cquisition
life-cycle 5 it
Acquisition overview
TOPICS AND REPORTS Detail reports Overview reports Ysesacaukition
Remove any u nwanted reen, average engagement Ume ana Scrois. Traffic acquisition
i Acquisition ® T . Brand campalgn raport
report by clicking on the — T
Acquisition overview “x” button
e iiiarais It'll look like this!!
ser acquisition H -
4 ® % Ad performance by impressions, ellcks and revenue You'll see it under
i Traffic acquisition ® the Acquisition
i Queries :
Reorder your reports by ® topic on your
dragging them up or Tech details navigation panel
® s Users, sessions and engagement and revenue metrics (e.g. Engaged
down ** sessions, Engagement per user, Event count, Revenue) per dimension
(e.g. Browser, App version, OS version)
it Events ®
B Eanversions ® Traffic acquisition
* i User count by source/medium, along with engagement, event-count,
conversion and revenue metrics.
it Pages and screens: Page title and... ®
User acquisition O Library
i Monetisation ® i User count by medium, along with engagement, event-count, conversion
and revenue metrics
Monetisation overview ®
i User purchase journey
if E-commerce purchases ®
W ® | i Brand campaign report This is the custom report | created
earlier. | can drag it to sit under any
it Copy of Pages and screens: Page title and screen class topic. In this case, | want to place it
Save... ) o q
- under the Acquisition topic



https://support.google.com/analytics/answer/10460557?hl=en-GB&utm_id=ad

The reports covered in this guide are really just for a high-level view of how your web/app is
performing. Use Looker Studio, Explore or BigQuery for more in-depth analysis

You will need to have the Editor access to create, remove or edit reports in GA4

There is a 24-48 hours delay in data processing....| know it sucks

HMU if you are looking for
ways to report your GA4 data -
| can give you a hand or we
can just nerd out about
visualisation & analytics

together.

April Hung | aprilhung4@gmail.com




Who dat?

April Hungy

Just a foodie who's passionate
about digital experience & trying
to make the digital world seems
less scary and more fun!

m Connect with me!

What other topics
are people
interested in? Or
want to know more
about? Let me
know!

E Any feedback or question? aprilhung4@gmail.com

Analytics & Optimisation Auckland



https://www.linkedin.com/in/april-hung-013382ba/
https://www.linkedin.com/groups/14237127/
mailto:aprilhung4@gmail.com

